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US OPTOMETRISTS

Online presence makes a huge difference in the way sales are made today. Top Optometric Chains have
been known to do better business because of their digital footprint while independent optometric
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BuzzBoard Analysis of Optometrist Websites

Total no. of Optometrists with Online Presence: 9850
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Big chains as well as independent optometrists are
not using e-commerce facilities to tap online
consumers.
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A large percentage of the independent optometrists and other chains are behind the top
chains when it comes to adherence to online standards and practices. These important
website elements help in leveraging SEM while increasing the consumer engagement
and boosting SEO value.

Location Presence
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While the top chains have a significant mobile
presence, a considerable portion of other chains and
independent optometrists are missing a mobile
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Advertising via search engines help generate leads
and enhance sales. Some top chains are leveraging
PPC ads, but a large percentage of independent as
well as other chains are not doing that.
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A large percentage of online optometrists lack key features that drive SEO performance.
This results in diminished visibility in search results and low click-through rates.

Social Media Presence
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Independent optometrists as well as the chains are not leveraging the power of social
media to promote their businesses or to engage with consumers on a one-on-one level.

Most chains and independent optometrists lack location information, including maps and
directions to their stores on their website which hampers physical sales to some extent.

Why Does Digital Presence Make A Difference?

In order to compete with national optometric chains, independent and local
optometrists need to adopt a digital-first approach.
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For visibility in search engine results, local Optometrists need a website with relevant SEO keywords.
A mobile-friendly website ranks higher in search results on mobile devices.
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An e-commerce site adds a new channel for local optometrists, helping gain revenue.

Digital Coupon
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Online interactions with customers on discounts and coupons help tap the digital-savvy consumer base.
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